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Cultural industries have become a pillar industry in some developed countries 
now， and have been hailed as the gold industry in the 21st century. The industries are 
profoundly changing the world's industrial division and industrial structure. With the 
potential advantages, the cultural industry could overcome the resource constraints 
and environmental constraints of traditional industries, greatly expanding the space 
for development of traditional industries. So many countries and regions have put 
forward culture-based economic development model in their countries. In China, The 
17th major report also regarded "cultural soft power" as her strategic choice. 
Meanwhile many local governments have actively promoted the development of local 
cultural industries. These phenomena have concerned many domestic and foreign 
economists, sociologists to conduct research on these areas. However, it is clearly true 
that there is no identical definition of cultural industries, let alone conclusions on the 
empirical studies so far. However according to the researches so far, we notice that 
many researches focus on the characteristics, the nature and the economic theory of 
cultural industries. However, when it comes to research methodologies, qualitative 
research is always the only choice for most of them. The research methodologies of 
quantitative analysis do not exist, so it lacks evidence-based researches. And we find 
that when many states and local governments make the policy for the development of 
local cultural industry they urgently need a viable scientific theory and quantitative 
basis.  
Therefore, I attempt to raise on the comments about the cultural industries 
research home and abroad at first. And next, we analyze the cultural industries with 
the application of the distribution of industry location theory, industry financial 
performance, as well as industries correlation analysis. Finally I try to design an 
appropriate framework, to do the research of the cultural industry using the 
quantitative methodologies and McKinsey matrix together in order to provide a useful 
and reasonable assessment of the cultural policy. We find some problems after 
finishing our research, such as imbalance in regional development, unreasonable 
incentives policies, lacking of the professionals and so on. We table solutions, 
including widening the investment channels, improving the incentive system of public 
policy, strengthen international cooperation and so on. 
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展迅速，联合国教科文组织网站资料显示，全球文化商品交易额 1980 年为 953
亿美元，1998 年则达到 3897 亿美元。据不完全统计，全球文化创意产业每天创
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的统计，2005 年全球文化创意产业的生产总值为 125 万亿日元，亚洲地区

















                                                        
①















Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.
厦
门
大
学
博
硕
士
论
文
摘
要
库
